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Abstract 

Visual media play a central role in shaping how meaning is produced, circulated, and 

contested in contemporary societies. Images, films, advertisements, digital graphics, and social 

media visuals do not merely reflect reality; they actively construct social knowledge, identities, 

and power relations. This article examines visual media as a political and cultural force, 

focusing on the politics of meaning-making embedded in visual representation. Drawing on 

theories from visual culture studies, semiotics, cultural studies, and critical media theory, the 

article explores how visual texts encode ideology, normalize power, and enable resistance. It 

argues that visual media are key sites of symbolic struggle where meanings are negotiated 

between producers, audiences, and institutions. 
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1. Introduction 

Visual media have become central to contemporary communication, shaping how people 

perceive, interpret, and engage with the world. From traditional forms such as photography, 

cinema, and television to digital platforms like social media, memes, and interactive graphics, 

images influence both individual understanding and collective consciousness. Unlike text, 

visual media can communicate complex ideas instantly and evoke powerful emotional 

responses, making them a potent tool for meaning-making and social influence. 

The politics of meaning-making in visual media refers to the ways in which images construct 

and communicate social, cultural, and political ideas. Visual representations are never neutral; 

they are produced within particular historical, ideological, and institutional contexts. Choices 

about framing, composition, color, and subject matter encode values, norms, and power 

relations, often shaping public perceptions of identity, authority, and social reality. For 

example, news images can frame political events in ways that legitimize certain interpretations 

while marginalizing alternative perspectives, and advertising visuals often reinforce 

consumerist ideologies and social hierarchies. 

Visual media also play a central role in constructing and contesting identity. Images can 

reinforce stereotypes, normalize social hierarchies, or provide spaces for marginalized voices 

to assert visibility. The proliferation of digital media has amplified these dynamics, allowing 

both dominant and counter-narratives to circulate widely and rapidly. Online platforms create 

opportunities for participatory meaning-making, where audiences are not just passive 

consumers but active interpreters and co-creators of visual content. 
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This article explores visual media as a political and cultural practice of meaning-making. 

Drawing on visual culture studies, semiotics, and critical media theory, it examines how images 

encode ideology, shape perceptions of identity, and mediate power relations. By analyzing both 

traditional and digital visual media, the study highlights the complex interplay between 

representation, audience interpretation, and social context, emphasizing the role of visual 

literacy in understanding and engaging critically with contemporary media landscapes. 

2. Theoretical Framework: Visual Culture and Meaning 

2.1 Visual Media as Cultural Texts 

Visual media can be understood as cultural texts that communicate meaning within specific 

social, historical, and ideological contexts. Like written or spoken language, images are not 

merely transparent representations of reality; they are constructed, interpreted, and mediated 

according to cultural codes and conventions. This perspective positions visual media as active 

participants in the production and circulation of meaning rather than passive reflections of the 

world. 

Every image, film, or digital visual carries multiple layers of significance. On the denotative 

level, it depicts objects, people, or events, but on the connotative level, it communicates values, 

beliefs, and social assumptions. For example, a photograph of a political rally may simply show 

people holding banners (denotation), yet it can evoke national pride, dissent, or ideological 

allegiance depending on composition, framing, and accompanying text (connotation). 

Similarly, advertisements employ visual and symbolic cues to promote not just products but 

lifestyles, desires, and cultural norms. 

Understanding visual media as cultural texts requires attention to the social and institutional 

forces that shape their production. Media organizations, film industries, advertising agencies, 

and digital platforms operate within economic, political, and ideological frameworks that 

influence what is produced, how it is presented, and who it reaches. These contexts determine 

which visual narratives are amplified, which are marginalized, and which remain invisible. 

Moreover, interpreting visual media as cultural texts emphasizes the role of audiences in 

meaning-making. Viewers actively decode images, drawing on their cultural knowledge, 

experiences, and values. Different audiences may interpret the same visual text in diverse ways, 

highlighting the contested nature of meaning and the potential for resistance. This dialogic 

process between producers and audiences underscores that meaning is not fixed but negotiated, 

making visual media a dynamic site of cultural exchange and political significance. 

By framing visual media as cultural texts, scholars can critically analyze how images encode 

ideology, mediate power, and participate in the construction of social reality. This approach 

enables a deeper understanding of both the persuasive power of images and their capacity to 

challenge or reinforce existing social hierarchies. 

2.2 Semiotics and Visual Meaning 

Semiotics—the study of signs and symbols—provides a crucial framework for understanding 

how visual media create and communicate meaning. In visual culture, every image functions 
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as a complex system of signs, where elements such as color, composition, shape, and gesture 

convey both literal (denotative) and cultural or ideological (connotative) meanings. Semiotic 

analysis allows scholars to unpack these layers, revealing how images construct social reality 

and influence perception. 

According to Roland Barthes, visual signs operate on two levels: denotation and connotation. 

Denotation refers to the literal, surface-level content of an image, such as a person, object, or 

scene. Connotation, however, captures the cultural, emotional, and ideological associations that 

are attached to that content. For example, a photograph of a soldier standing in front of a flag 

denotes a military figure and a national symbol, but connotes patriotism, sacrifice, authority, 

or even political propaganda depending on context and audience interpretation. 

Semiotics also emphasizes that meaning is not inherent in the image itself but is socially 

produced. The cultural codes shared between the image producer and audience—ranging from 

visual conventions to broader social norms—determine how a sign is interpreted. This makes 

visual meaning contingent, negotiable, and open to contestation. Symbols such as religious 

icons, corporate logos, or color palettes carry accumulated cultural weight, which shapes 

audience responses and ideological effects. 

Moreover, semiotic analysis reveals how power operates in visual media. By controlling the 

arrangement of signs, framing, and symbolic emphasis, media producers can guide 

interpretation, normalize certain perspectives, and marginalize others. For instance, the 

portrayal of women, racialized communities, or social movements often relies on visual tropes 

that reinforce dominant ideologies. Conversely, alternative or subversive visual signs can 

challenge hegemonic interpretations, creating spaces for resistance and counter-narratives. 

In digital media, semiotics becomes even more relevant, as multimodal visuals—images 

combined with text, motion, and interactive elements—multiply the layers of meaning. Memes, 

GIFs, and video clips employ signs that are culturally coded yet adaptable, enabling audiences 

to participate in meaning-making and reinterpretation. 

By applying semiotic analysis, scholars can decode the ways visual media communicate 

ideology, evoke emotion, and structure social understanding, revealing both the persuasive 

power of images and their potential for contestation in cultural and political contexts. 

2.3 Power, Ideology, and Representation 

Visual media are never neutral; they are deeply embedded in systems of power and ideology. 

Representation—the ways in which people, events, and ideas are depicted in images—is a 

central mechanism through which social hierarchies are reinforced or contested. By controlling 

what is shown, how it is shown, and what is left out, visual media shape collective 

understanding, normalize certain perspectives, and influence social behavior. 

Power operates in visual media through both visibility and invisibility. Those who control 

media production—whether states, corporations, or cultural institutions—decide which 

subjects are represented and how, granting visibility to certain groups while marginalizing 

others. For example, mainstream news outlets often privilege political elites, corporate actors, 
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and dominant cultural norms, while minimizing coverage of marginalized communities. 

Similarly, advertising and film industries frequently reproduce gendered, racialized, or class-

based stereotypes, shaping societal expectations and reinforcing dominant ideologies. 

Ideology is embedded in the conventions, narratives, and aesthetics of visual media. Louis 

Althusser and Stuart Hall emphasize that images are not just descriptive; they are persuasive 

tools that communicate values, norms, and social truths. Colors, framing, symbolism, and 

compositional techniques encode cultural assumptions and ideological meanings, shaping how 

audiences interpret social realities. For instance, the repeated portrayal of certain groups as 

heroic, dangerous, or exotic establishes implicit hierarchies of social worth, influencing 

attitudes and reinforcing systemic power structures. 

Representation is also inherently contested. Marginalized groups and counter-cultural 

movements create alternative visual narratives to challenge dominant ideologies. Feminist 

photography, postcolonial cinema, and grassroots digital media often subvert conventional 

portrayals, highlighting overlooked perspectives and reshaping cultural discourse. These 

counter-representations demonstrate that the politics of visual media is not one-directional; 

meaning is negotiated between producers, audiences, and societal norms. 

In contemporary digital environments, power and ideology are further complicated by 

algorithmic mediation. Platforms determine which images reach visibility, often privileging 

content aligned with dominant cultural, political, or economic interests. At the same time, users 

employ hashtags, memes, and viral content to challenge hegemonic representations, creating 

dynamic contests over meaning and social influence. 

In sum, visual media are a primary site where power, ideology, and representation intersect. 

Understanding these dynamics is crucial for critically engaging with images, revealing the 

social and political forces that shape perception, and recognizing the potential for both 

domination and resistance in visual culture. 

3. Visual Media and the Construction of Meaning 

Visual media are not passive mirrors of reality; they actively construct meaning through the 

choices made in framing, composition, symbolism, and narrative. Each visual text—whether a 

photograph, film, advertisement, or digital graphic—presents a particular interpretation of the 

world, shaping how audiences understand people, events, and social issues. Meaning is 

therefore produced, circulated, and negotiated, rather than naturally given. 

The construction of meaning in visual media occurs through multiple semiotic and aesthetic 

strategies. Framing determines what is included or excluded in an image, directing the 

viewer’s attention and signaling significance. Composition, including the arrangement of 

elements, use of perspective, and camera angle, conveys relational hierarchies, such as 

dominance, vulnerability, or intimacy. Color, lighting, and texture evoke emotional 

responses and symbolize cultural associations, while symbols and motifs condense complex 

ideas into recognizable visual shorthand. Together, these techniques guide interpretation and 

influence audience perception. 
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Visual media also construct meaning through narrative and intertextuality. Images rarely 

stand alone; they gain significance from contextual cues such as captions, accompanying text, 

or cultural references. For example, a protest photograph may evoke themes of resistance or 

chaos depending on how it is framed and contextualized within news coverage or social media 

discourse. Similarly, films and advertisements rely on visual storytelling to communicate 

moral, political, or ideological messages, shaping audience understanding at both conscious 

and unconscious levels. 

Meaning-making is deeply intertwined with identity and power. Visual media shape social 

identities by highlighting or marginalizing certain groups, normalizing behaviors, and 

presenting idealized lifestyles. Simultaneously, they reinforce or challenge power relations by 

controlling visibility, privileging dominant perspectives, and framing social narratives. For 

instance, the portrayal of women in commercial advertising has historically emphasized 

aesthetic ideals that reinforce gender hierarchies, while activist visual campaigns use imagery 

to subvert these norms and contest dominant meanings. 

Digital visual culture has amplified these processes. Online platforms allow images to circulate 

rapidly, encouraging participatory meaning-making. Audiences co-create meaning through 

sharing, remixing, and commenting, transforming static images into dynamic sites of cultural 

negotiation. Memes, GIFs, and short videos exemplify how visual media can communicate 

layered, culturally coded meanings in highly accessible forms. 

In conclusion, visual media construct meaning through a combination of aesthetic, semiotic, 

and contextual strategies. This process is shaped by social, political, and cultural forces, 

highlighting that meaning is never fixed but constantly negotiated. By analyzing how visual 

texts produce meaning, scholars and audiences can better understand the ideological, 

emotional, and social impacts of visual media in contemporary society. 

Table 1: Visual Elements and Meaning-Making 

Visual Element Function Meaning Effect 

Framing Focuses attention Inclusion / exclusion 

Color Evokes emotion Ideological association 

Symbolism Condenses meaning Cultural recognition 

Camera angle Suggests power relations Dominance or vulnerability 

Through these techniques, visual media naturalize particular interpretations of social reality, 

often presenting them as common sense. 

4. Politics of Representation 

The politics of representation refers to the ways in which visual media shape social 

understanding by determining how people, events, and ideas are depicted. Representation is 

inherently political because it influences perceptions of identity, legitimacy, and social 

hierarchy. What is shown, how it is shown, and what is omitted all contribute to shaping 

collective consciousness and sustaining—or challenging—power structures. 

Visual media play a central role in reinforcing social norms and ideological frameworks. 

Stereotypes, tropes, and recurring visual patterns often encode assumptions about race, gender, 
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class, sexuality, and nationality. For instance, mainstream cinema and advertising frequently 

portray women in passive or decorative roles, racialized groups in exoticized or criminalized 

ways, and working-class characters as subordinate or aspirational. These repeated 

representations naturalize inequality, shaping public attitudes and maintaining dominant social 

orders. 

Conversely, the politics of representation also opens space for resistance and alternative 

narratives. Marginalized communities, activists, and independent media producers create 

counter-visuals that challenge dominant depictions and offer more nuanced or empowering 

portrayals. Feminist photography, postcolonial cinema, and grassroots social media campaigns 

provide examples of how representation can be used strategically to subvert stereotypes and 

assert identity, visibility, and agency. 

Representation is also mediated by digital and algorithmic structures. Social media 

platforms determine which images are amplified or suppressed through algorithmic curation, 

trending hashtags, and visibility metrics. These mechanisms influence which narratives reach 

broad audiences and which remain marginalized, highlighting how the politics of 

representation extends beyond production to circulation and reception. 

Table 1: Mechanisms of Political Representation in Visual Media 

Mechanism Function Effect on Social Understanding 

Framing & 

Composition 

Determines focus & 

hierarchy 

Highlights certain perspectives, obscures 

others 

Symbolism & Visual 

Tropes 

Communicates ideology 

implicitly 

Reinforces cultural norms or stereotypes 

Platform Algorithms Controls circulation Shapes public attention and visibility of 

narratives 

Counter-Visual 

Practices 

Alternative depictions Challenges dominant ideologies, 

empowers marginalized voices 

In essence, the politics of representation demonstrates that images are not neutral mirrors of 

reality; they actively participate in constructing social meaning, shaping perceptions, and 

regulating power. Critically analyzing visual representation is essential for understanding how 

media influence cultural consciousness, reproduce inequality, and create opportunities for 

resistance. 

5. Visual Media, Power, and Ideology 

Visual media are central instruments through which power and ideology operate in 

contemporary society. Far from being neutral conduits of information, images actively 

participate in constructing social hierarchies, reinforcing dominant beliefs, and shaping 

collective understanding. By deciding what is depicted, how it is depicted, and which narratives 

are prioritized, media producers exercise both symbolic and material power. 

Power in visual media manifests through visibility and framing. What is made visible gains 

legitimacy, while what is excluded or marginalized becomes socially and politically less 

significant. For example, mainstream news outlets often focus on political elites, global crises 
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from a Western perspective, or consumer lifestyles, while underrepresenting the experiences 

of marginalized communities. This selective visibility reproduces existing power structures, 

shaping both public perception and societal priorities. 

Ideology is embedded in these visual practices. Drawing on Stuart Hall’s concept of encoding 

and decoding, visual texts encode dominant cultural values, norms, and assumptions, 

presenting them as natural or common sense. Advertising, film, and political imagery often 

reflect and reinforce ideologies of gender, race, class, or nationalism. A political campaign 

poster, for instance, not only communicates a candidate’s message but also conveys ideological 

assumptions about leadership, citizenship, and social order. Similarly, commercial media often 

promote consumerist ideology, framing success, happiness, and identity in terms of material 

consumption. 

Visual media also reinforce power through aesthetic and semiotic techniques. Camera angles, 

color schemes, lighting, and composition can privilege certain actors, perspectives, or 

narratives, implicitly assigning authority or marginality. For example, low-angle shots can 

make a subject appear powerful, while high-angle shots may diminish them, shaping audience 

perception subtly yet effectively. Symbols, metaphors, and intertextual references further 

encode ideological meanings that guide interpretation. 

At the same time, visual media are sites of contestation and resistance. Counter-visual 

practices—such as activist photography, independent documentaries, and digital art—

challenge dominant ideological narratives, exposing hidden power dynamics and offering 

alternative ways of seeing. Social movements leverage visual media to reframe public 

discourse, assert marginalized perspectives, and mobilize collective action. 

Table 1: Intersections of Visual Media, Power, and Ideology 

Aspect Function in Media Impact on Society 

Visibility / Framing Controls focus and 

interpretation 

Determines social significance of 

people/events 

Aesthetic 

Techniques 

Shapes perception subtly Assigns authority or marginality 

Ideological 

Encoding 

Communicates dominant 

values 

Normalizes cultural, political, or 

economic norms 

Counter-Visual 

Practices 

Challenges dominant 

narratives 

Enables resistance, alternative 

meaning-making 

In conclusion, visual media operate as powerful ideological tools that both reflect and shape 

social structures. Understanding the ways in which media encode power and ideology is 

essential for analyzing representation, meaning-making, and the potential for resistance in 

contemporary culture. 

Table 2: Visual Media and Power Structures 

Media Form Dominant Actors Power Function 

News Media State / Corporations Agenda setting 

Advertising Market institutions Consumer ideology 

Cinema Cultural industries Narrative normalization 
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Social Media Platforms / Algorithms Visibility control 

Visual ideology often operates subtly, shaping perceptions without explicit persuasion. 

6. Digital Visual Culture and Contemporary Meaning-Making 

The rise of digital media has transformed the ways in which visual culture constructs meaning, 

amplifying both the possibilities for expression and the mechanisms of control. Digital visual 

culture includes images, videos, GIFs, memes, infographics, and interactive visuals shared 

across platforms such as social media, streaming services, and messaging applications. Unlike 

traditional media, digital visuals are participatory, networked, and rapidly circulating, 

allowing audiences not only to consume but also to interpret, remix, and redistribute visual 

content. 

In digital environments, meaning-making is multimodal and highly contextual. Visuals are 

often combined with text, hashtags, emojis, and metadata, creating complex layers of 

denotation and connotation. For example, a social media meme may use a popular image 

template combined with textual captions to convey humor, political critique, or social 

commentary. Audiences actively decode these signs, drawing on shared cultural knowledge 

and social experience, which makes interpretation dynamic and sometimes contested. 

Power dynamics in digital visual culture are increasingly algorithmically mediated. Platforms 

control which visuals gain visibility, prioritize engagement, and circulate widely, shaping 

collective attention and cultural significance. Algorithmic curation privileges certain 

narratives, perspectives, or aesthetics, often reinforcing dominant ideologies while 

marginalizing alternative voices. This introduces a new form of symbolic power in which 

meaning and representation are influenced not only by media producers but also by 

technological structures. 

At the same time, digital visual culture offers opportunities for resistance and participatory 

agency. Activists, marginalized communities, and citizen journalists use digital visuals to 

challenge mainstream narratives, mobilize support, and assert visibility. Viral campaigns, 

visual hashtags, and user-generated content provide tools for contesting ideological dominance, 

reframing social issues, and negotiating identity in the public sphere. These practices 

demonstrate that meaning in digital visual culture is co-constructed and constantly evolving. 

Table 3: Features of Digital Visual Culture and Meaning-Making 

Feature Description Impact on Meaning 

Multimodality Combines images, text, 

symbols, and interactivity 

Layers meaning and cultural coding 

Algorithmic 

Mediation 

Platforms prioritize certain 

content 

Shapes visibility, attention, and 

interpretation 

Participatory 

Engagement 

Audiences share, remix, and 

comment 

Co-creation and contestation of 

meaning 

Rapid Circulation Instant sharing across networks Accelerates influence, trends, and 

cultural discourse 

Counter-Visual 

Practices 

Alternative visuals from 

marginalized groups 

Challenges dominant narratives and 

asserts new meanings 
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In sum, digital visual culture complicates traditional models of meaning-making. While it 

expands possibilities for participation, identity expression, and cultural negotiation, it also 

introduces new forms of power and ideological influence. Understanding these dynamics is 

essential for analyzing how meaning is constructed, contested, and circulated in contemporary 

society. 

7. Resistance and Counter-Visuality 

Visual media, while often tools of ideological control, also provide powerful means for 

resistance and counter-visuality. Marginalized groups, activists, and independent creators 

use images to challenge dominant narratives, assert alternative perspectives, and question 

entrenched power structures. Resistance in visual media demonstrates that meaning is never 

fixed; it is constantly negotiated, contested, and reimagined. 

Counter-visuality operates through multiple strategies. One common approach is the 

reframing of stereotypes. For example, feminist photographers and filmmakers disrupt 

conventional portrayals of women by presenting alternative, empowering representations that 

contest objectification and patriarchal norms. Similarly, postcolonial and indigenous visual 

productions reclaim narratives historically dominated by colonial or mainstream media, 

challenging misrepresentations and asserting cultural identity. 

Another strategy is the subversion of visual symbols and aesthetics. Activist media often 

employ irony, juxtaposition, or parody to highlight social injustice or critique dominant 

ideologies. Memes, viral videos, and digitally altered images exemplify how audiences can 

manipulate familiar visual signs to convey counter-narratives and mobilize public opinion. 

These forms of counter-visuality not only critique power but also actively participate in 

reshaping collective meaning. 

Digital platforms have expanded the reach and effectiveness of counter-visual practices. Social 

media enables rapid dissemination, collaboration, and audience participation, allowing 

alternative images to circulate widely and challenge mainstream representations. Hashtag 

campaigns, visual storytelling, and citizen journalism highlight underrepresented voices, 

making visual media a participatory arena for social activism. 

Table 4: Strategies of Resistance in Visual Media 

Strategy Description Example 

Reframing 

Stereotypes 

Presenting marginalized groups 

differently 

Feminist photography challenging 

gender norms 

Subversion of 

Symbols 

Altering familiar visuals for 

critique 

Political memes and satirical 

graphics 

Alternative 

Narratives 

Producing independent visual 

stories 

Postcolonial or indigenous films 

and art 

Digital 

Dissemination 

Using online platforms for 

circulation 

Hashtag campaigns, viral social 

media visuals 

In conclusion, resistance and counter-visuality illustrate that visual media are sites of 

contestation, not just reproduction of power. By creating alternative meanings, challenging 
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dominant representations, and asserting marginalized perspectives, counter-visual practices 

reveal the dynamic interplay between media, ideology, and social change. Visual media thus 

function as both instruments of control and vehicles for empowerment, highlighting the 

ongoing struggle over cultural meaning in society. 

 

8. Conceptual Figure (Image Description) 

Figure 1: Visual Media and the Politics of Meaning-Making 

Description: 

Figure 1 illustrates the dynamic interplay between Visual Media, Power, Ideology, 

Representation, and Audience Interpretation in the process of meaning-making. The model 

highlights how visual texts are not neutral but are produced, circulated, and interpreted within 

social and political contexts. 

Components of the Figure: 

1. Visual Media (Center): 

o Represents the core site of meaning-making, including photographs, films, advertisements, 

digital images, memes, and multimedia content. 

2. Power: 

o Symbolic and material power shapes which images are produced, amplified, and 

circulated. 

o Determines visibility and marginalization of narratives. 

3. Ideology: 

o Encoded within visual texts through framing, symbolism, color, composition, and narrative 

structures. 

o Communicates cultural values, norms, and assumptions, often normalizing dominant social 

perspectives. 

4. Representation: 

o Concerns how people, events, and ideas are depicted. 

o Involves choices about inclusion, exclusion, and portrayal of social groups. 

5. Audience Interpretation: 

o Meaning emerges through interaction between viewers and images. 

o Audiences decode, negotiate, or resist the intended messages based on cultural knowledge 

and context. 

Interactions: 

• Arrows indicate reciprocal influence between components: 
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o Visual media reflect and reinforce ideology and power structures. 

o Audiences interpret and contest meanings, creating potential for resistance. 

o Representation mediates the relationship between media, ideology, and audience 

understanding. 

Conceptual Takeaway: 

The figure demonstrates that meaning-making in visual media is a contested, multi-layered 

process. It highlights the continuous negotiation between media producers, social power 

structures, ideological frameworks, and audience agency. 

9. Conclusion 

Visual media play a central role in the production, circulation, and contestation of meaning in 

contemporary society. Far from being neutral reflections of reality, images actively construct 

social knowledge, shape identities, and reinforce or challenge power structures. Through 

framing, composition, symbolism, and narrative, visual texts encode ideology, guide audience 

interpretation, and influence public perception. 

The politics of meaning-making in visual media is closely intertwined with power, 

representation, and ideology. Dominant actors—media corporations, cultural institutions, 

and political organizations—control visibility and circulation, often privileging particular 

perspectives while marginalizing alternative voices. At the same time, visual media are 

dynamic sites of resistance and counter-visuality, enabling marginalized communities, 

activists, and audiences to contest dominant narratives, assert agency, and create alternative 

meanings. 

Digital platforms have intensified both opportunities and challenges in visual meaning-making. 

While online media allow for rapid dissemination, participatory engagement, and counter-

narrative creation, algorithmic mediation and platform control introduce new forms of 

symbolic power. The resulting interplay between production, circulation, and reception 

underscores that meaning is negotiated, contested, and continually evolving. 

In conclusion, understanding visual media as both a cultural and political practice is essential 

for critically engaging with contemporary society. By analyzing how images construct 

meaning, encode ideology, and mediate power, scholars and audiences can better comprehend 

the influence of visual culture on identity, representation, and social change. Developing visual 

literacy is therefore crucial for recognizing both the potential for domination and the 

possibilities for resistance and transformation embedded in visual media. 
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